AG CREATIVE LABS

BRUK Coffee
Email Experience

10 responsive email designs for a DTC coffee brand — built as
a complete, conversion-focused lifecycle program.
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BRUK - CASE STUDY

The Challenge

BRUK needed a premium email experience that matched their artisanal coffee identity
— while improving customer engagement, retention, and conversions across the entire

customer lifecycle.
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Increase first-purchase ~ Recover abandoned
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Improve repeat
purchases

v/ Build brand loyalty




BRUK - CASE STUDY

B2 — BRAND S5SYSTEM

Design Foundations

COLOUR PALETTE TYPOGRAPRY

Playtair Display

Premium storytelling + headlines & brand voice

Espresso Brown Coffee Gold Cream

#2C1A0E #C1763A #FAFGEE D M Sans

Clean readability - body & interface copy
COMPONENTS

Shop Your First Blend -
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BRUK - CASE STUDY

3 — CUusl-DReER JLRURNET

Mapped to Strateqy

Cart Recovery

Welcome

Loyalty Rewards

Collection Drop Promotional
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BRUK - CASE STUDY
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BRUK - CASE STUDY

Responsive on Every Screen
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f 05 | DEVELOPMENT & IMPLEMENTATION
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KLAVIYO EMAIL BUILD PREVIEW

From Figma concept to live build inside Klaviyo using
modular sections, responsive layouts & optimized components.

01 KLAVIYO EDITOR (DESKTOP VIEW)
Building with modular, editable blocks
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MODULAR BUILD
Built wath reusable, editable

RESPONSIVE DESIGN
Fully optimized for desktop

caontent blocks. and mobile,

BERUK CASE STUDY
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DELIVERABILITY SAFE
Gmail clipping safe with

optimized emaal size.

02 MOBILE PREVIEW & TESTI
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Preview mode
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COFFEE ROASTERS
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Ensuring responsive design & email deliverability
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Edabile

o | g From 3 pedsonal emeaill adlclress
Le.g. gmail.coml Can Cause mbox providers
1o flag your messages as spam. Update
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BRAND CONSISTENT
Aligned with BROK viswal

KLAVIYO READY
Tested & ready for
automation deployment.

lentity & tone.

KLAVIYODO EMAIL MARKETING




06 KLAVIYO FLOW ARCHITECTURE

Automated
Customer Journe

A behavior-based lifecycle automation designed
to convert subscribers into loyal repeat customers.

FLOW LOGIC

F O New subscriber trigger
4+ Journey starts when someone joins

the BRUK newsletter.

Fi @ Timed nurture sequence

\ trategic. email & delays to build trust
and introcduce the brand.

i :11 Engagement-based split
Segment subscribers based on engagement
to deliver relevant paths

If — Recovery path for inactive users

"-.H e Wwin back attention and recover
potential lost sales,

e

f : Loyalty path for engaged customers

\ Reward and retain customers who

actively engage with the brand.
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BRUK CASE SsTUDY

Automated
Follow-ups
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COFFEE BOASTERS

TRIGGER

MNew subscriber
joins the list

NMURTURE

Build trust with
valuable content

SEGMENTATIONM

Engagemeant-based
conditional split

RETENTION /
RECOVERY
Loyalty or recovery
path based on
subscnber behavior

KLAVIYO EMAIL MARKETING



BRUK
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Recover lost revenue from shoppers
who left before checkout.

v Warm urgency messaging — "your cup is getting cold"
v Product-focused CTA with the exact cart item
v Limited-availability trigger ("only 3 bags left")
v Personalised copy + time-boxed COMEBACK10 code

v Cross-sell row to lift average order value

BRUK - CASE STUDY



BRUK - CASE STUDY

— DESIGN BREAKDOWN

Goal Behind Each Email

EMAIL 81 - WELCOME EMALIL @2 - COLLECTION

Convert first-time subscribers Launch with desire

Onigin story, brand pillars and a single welcome offer that turns a signup into a Editonial storytelling and limited-batch scarcity to make a seasonal drop feel
first order. special.

EMAIL 84 - LOYALTY EMAIL 05 - SALE

Increase retention Increase campaign revenue

Points progress, tiered perks and a members-only reward that keeps buyers Countdown timer, strikethrough pricing and trust signals built for urgent
coming back. conversion.
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AG CREATIVE LABS

67 - FINAL DELIVERABLES
What Was Delivered

v/ 5 Email Campaigns v/ 5 Mobile Versions

v Reusable Design System v/ Klaviyo-Ready Structure
v/ Conversion-Focused Copywriting v Premium DTC Branding

Designed by AG Creative Labs theagcreativelabs@gmail.com agcreativelabs.netlify.app
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