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THE OBJECTIVE
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Create an email experience that turns streetwear customers into a
community — not just selling products, but building anticipation,
identity, and long-term connection.
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Build brand culture Drive product drops N / 3
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Increase repeat purchases Create loyal members



CUSTOMER JOURNEY STRATEGY

rom first touch to loyal community.

& VULT Email Marketing System v @ Draft b 2 © 00 © Preview

Welcome Series  Drop / Promo Campaign ~ Post Purchase Retention  Newsletter System

Welcome Series (3 Emails) Drop / Promo Campaign
Trigger: Someone joins email list Trigger: Product Drop / Launch

Post Purchase Retention o Newsletter System

Trigger: Order Placed Trigger: Weekly / Monthly Campaign

01 welcome

Introduce culture + identity

4 Day2

© rigger @ rigoer
‘When someone subscribes to

VOLT email list or tag added: Drop VIP
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£ VLT-WFo1 PROMOO1
Brand Story + Community Drop Announcement +
Product Hype

Set up email

Set up email
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© wait 2 days H © Wait1day
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£ VLT-WF02

Bestsellers + Social Proof

PROMO02
Drop Live - It's Here.

Set up email Set up email

4 Day1
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© wait 3 days ® Wait 2 days
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& VLT-WFo3
First Drop Offer

PROMO03
Last Chance Reminder

Setup ema Set up email
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End

)/ Drop Campaign

Create demand + urgen

When product drop is published
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When someone Placed Order
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Wait 7 days

RETO1

Styling + Community Building
Set up ema
%
© Wait 21 days
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£ RET02
Next Drop Invite

4 Day28
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End

03 Retention

Keep members connected
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When it's time to send
The VULT Edit

& NLo1

The VOLT Edit -
Culture. Fits. Stories.

Set up email
4 Send time
2
© Wait7 days
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£ NLO2
New Arrivals +
Community Picks

Set up email

Day7
i

© Wait7 days
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Style Inspiration +
Behind the Brand
Set up ema

4 Day14
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Newsletter

Build community long-term




EMAIL EXPERIENCE DESIGN

Designed like a magazine.
Built like a sales machine.
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Not designed 3 2 m - @ Premium visual direction
for everyone.

[P VAULT OPENED TWICE.

40,000 JOINED THE COMMUNITY.
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RELAXED CARGO TROUSER

Every email feels less like a promotion — and

more like entering the VULT world.



CAMPAIGN STRATEGY

Every email has a purpose.

Welcome

INTENT

Create belonging

STRATEGY

Story = Identity = First

purchase

Promo Drop

INTENT

Generate demand

STRATEGY

Exclusivity - Scarcity -
Action

Retention

INTENT

Increase loyalty

STRATEGY

Community - Updates -

Return

Newsletter

INTENT

Keep attention

STRATEGY

Culture - Content >

Connection



VULT

Project Delivery

Creating customers is good.
Creating a movement is better.

WHAT'S INCLUDED

0 Brand email strategy

4 lifecycle experiences

Responsive email designs

Fashion copywriting

Customer journey mapping

Conversion-focused structure
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