


T H E  O B J E C T I V E

Built for those
who move first.

Create an email experience that turns streetwear customers into a 

community — not just selling products, but building anticipation, 

identity, and long-term connection.

01

Build brand culture

02

Drive product drops

03

Increase repeat purchases

04

Create loyal members



C U S T O M E R  J O U R N E Y  S T R A T E G Y

From first touch to loyal community.

01  Welcome

Introduce culture + identity

02  Drop Campaign

Create demand + urgency

03  Retention

Keep members connected

04  Newsletter

Build community long-term



E M A I L  E X P E R I E N C E  D E S I G N

Designed like a magazine.
Built like a sales machine.

Editorial storytelling

Drop-focused psychology

Community-driven messaging

Premium visual direction

Mobile-first structure

Every email feels less like a promotion — and 

more like entering the VÜLT world.



C A M P A I G N  S T R A T E G Y

Every email has a purpose.

Welcome

I N T E N T

Create belonging

S T R A T E G Y

Story → Identity → First 

purchase

Promo Drop

I N T E N T

Generate demand

S T R A T E G Y

Exclusivity → Scarcity → 

Action

Retention

I N T E N T

Increase loyalty

S T R A T E G Y

Community → Updates → 

Return

Newsletter

I N T E N T

Keep attention

S T R A T E G Y

Culture → Content → 

Connection



V  Ü  L  T
P r o j e c t  D e l i v e r y

Creating customers is good.

Creating a movement is better.

W H A T ' S  I N C L U D E D

✓ Brand email strategy

✓ 4 lifecycle experiences

✓ Responsive email designs

✓ Fashion copywriting

✓ Customer journey mapping

✓ Conversion-focused structure
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